
Seven Steps to Creating a Marketing Plan 

 

 

 

 

Source: Mead & Hunt, Based on Exhibit 2.3—Seven Steps to Creating a Marketing Plan. ACRP Report 

28, p. 8 

Step 1
• Goals / Objectives

Step 2

• SWOT

• Resources

Step 3
• Refine Goals / Objectives

Step 4
• Audience / Message / Actions

Step 5

• Tools to Reach Audience and 
Deliver Message

Step 6
• Execute Plan

Step 7
• Monitor / Evaluate
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